[INSERT HOSPITAL LOGO]

[Insert hospital name] wINS [insert AWARD] from healthleaders Media for its [insert topic or tagline] marketing campaign 
[Organization Name] received a [award] in the [category] from HealthLeaders Media, a division of HCPro, at a day-long event held at The Palmer House in Chicago.
This annual marketing contest recognized campaigns in 22 categories, including direct-to-consumer marketing, marketing to physicians, community relations efforts, internal communications, integrated marketing campaigns, children’s hospital campaigns, new media marketing, service-line marketing, physician practice marketing, and health plan marketing. [If your facility won Best in Show, do not use the following line:] In addition, three organizations were recognized as overall Best in Show winners.
Winning campaigns were selected based on four criteria: How well the organization defined its objectives and strategy, how well the campaign aligned with the goals and objectives, measurement and return on investment, and creativity, message, and quality. Platinum, gold, silver, and distinction awards were given to small, medium, and large hospitals in each category for campaigns launched during 2008. The campaign judges included ten healthcare marketing professionals and four marketing representatives from HCPro, the parent company of HealthLeaders Media.
The HealthLeaders Media Marketing Experience event featured Gary Adamson, the chief experience officer at Starizon, an experience design and staging firm, and Sonia Rhodes, vice president of customer strategy of The Sharp Experience at Sharp Healthcare. The two spoke about the role of the marketer in developing signature moments that create loyalty, increase market share, and improve the bottom line.
About [Winning Hospital]
[Insert information]
About HealthLeaders Media
HealthLeaders Media (www.healthleadersmedia.com) is a leading multimedia company dedicated to meeting the business information needs of more than 160,000 healthcare executives and key decision makers nationwide. As an integrated media company, HealthLeaders Media consists of the monthly HealthLeaders magazine, healthcare marketing newsletters, daily and weekly e-newsletters, and live events. Advertising vehicles include print ads, online sponsorships, banner ads, e-mails, Webcasts, audioconferences, roundtables, and custom publishing products.
For more information about the contest, including a full list of winners, visit www.hlmma.com. 



